LOGO/IDENTITY « CREATIVE PROCESS FLOW CHART

Most important
source of info: the
Client Questionnaire

I review graphic and
design trends in the
marketplace

Visual ideas and

graphic concepts sup-
porting the brief

COLOR THEORY

Graphic standard for
color reinforcing your
logo identity
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DESIGN OPTION DESIGN OPTION

STAGE

B&W COLOR B&W COLOR B&W COLOR
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as jpg as jpg as jpg as jpg as Jpg as Jpg
STAGE Y

CHOOSE ONE DESIGN OPTION TO PURSUE
FRANKENSTEINING NOT ALLOWED! YOU CANNOT MIX AND MATCH
GRAPHIC ELEMENTS BETWEEN THE OPTIONS.
e v
STAGE
REVISIONS AND TWEAKS

AT THIS STAGE YOUR CHOSEN DESIGN OPTION WILL RECEIVE ANY
NECESSARY REVISIONS TO REFINE THE LOGO

STAGE 3

FINAL VERSION Revisions mean: new color exploration,
STAGE OF NEW LOGO change of font usage, sizing, etc; fine-tuning
o details and refining to a polished state.
(SET IN STONE)
STAGE 4
This is your new logo, ready to be used on all
STAGE 1

. . . _ _ _ future marketing and promotional material.
The design options will be created using the information

provided by you in the Questionnaire. So take your time in
filling it out for a successful solution!

STAGE 2
Choose ONE of the three design options.

§[ FINAL VERSION |§
OF NEW LOGO
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"W LAYOUT & DESIGN

*Frankensteining: The process of collecting graphic parts from-’

different design options and compiling them inta.one. What you
end up with is a logo worthy of a rioting mob carrymg torches
and pitch forks and not good de5|gn )

APPLICATIONS OF LOGO?
VARIOUS MARKETING MATERIALS
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